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	Course Outline


	Department & Number
	Speech 121 
	Number of Weeks
	18

	Course Title
	Critical Thinking
	Lecture Hours
	54

	
	
	Lab Hours
	0

	Prerequisite
	None
	Arranged Hours
	

	Co-requisite
	
	Units
	3

	COURSE/CATALOG DESCRIPTION


	This course provides students with the opportunity to study the principles of reasoning and their application to the analysis and evaluation of political and market place communication. It examines the structure of argument, underlying assumptions, the quality of evidence used to support claims, the use of language, the discovery of formal and informal fallacies, and the effect of print and electronic media on argumentation This course emphasizes the integration of critical thinking principles with techniques of effective written and spoken argument. Not repeatable. 


	COURSE OBJECTIVE

	At the completion of the course the student will be able to:


	Identify and analyze the structure of argument and to be able to critically evaluate increasingly complex arguments from a variety of written and oral sources.

	Identify the relationship between language and logic.

	Distinguish between inductive and deductive arguments and understand the correct use of each.

	Distinguish fact from inference and opinion.                                                                                                        

	Evaluate the quality of evidence used to support a claim, including statistical evidence, controlled studies and expert testimony.

	Construct well- organized and supported written and oral arguments advocating ideas and position.

	Identify errors in reasoning.


  COURSE CONTENT: (In detail; attach additional information as needed and include percentage breakdown)

	10
	%
	The structure of arguments

	10  
	%
	Ethics in argumentation

	10
	%
	Assumptions: deduction and induction

	10
	%
	Statistical arguments

	10
	%
	Argument from authority

	10
	%
	Fallacies in reasoning

	10
	%
	Persuasive speaking

	10
	%
	The effect of language in argumentation

	10
	%
	Fair-mindedness

	10
	%
	Print and electronic media


	METHODS OF INSTRUCTION


	A. Methods to achieve course objectives:

1.    Lectures and readings on critical thinking skills (e.g. analyzing arguments, identifying value and 

       reality assumptions and fallacious reasoning)

2. Class discussions that apply critical thinking skills to public presentations (e.g. speeches, debates, videotaped arguments) and to written presentation (e.g. editorials, journal articles) as well as to other college-level reading materials

3. Speeches and debate and writing assignments encouraging students to advocate ideas by providing sufficient and relevant support for their positions on a variety of issues.

4. Video tapes, films, audio tapes, records, CDs and handouts to supplement lecture, discussion and readings

5. Guest lectures and/or workshops on critical thinking topics such as subliminal advertising, the press, etc.

	B. Methods used in achieving learner independence and critical thinking:

            1. Written assignments emphasizing support of a thesis from a critical perspective, using examples                

           and formulating logical conclusions

      2. In class writing activities (e.g. pre-writing, peer editing and critiquing, writing first drafts, 

                  revising first drafts, revising drafts and editing final versions)       

            3. Class discussion critically evaluating student speeches, videos/films, guest lecturers


	INSTRUCTIONAL MATERIALS


	Textbook Title:
	Becoming a Critical Thinker

	 Author:
	Sherry Diestler

	        Publisher:


	Prentice Hall

	   Edition/Date:


	5thd edition/2009


	COURSE EXPECTATIONS (List estimated average number of  hours per week)


	Weekly reading assignments: 2 hrs.

	Weekly writing assignments: 3 hrs.

	Other performance assignments: 2 hrs.


STUDENT EVALUATION: (Show percentage breakdown for evaluation instruments)
	30
	%
	Speeches,  Debates, and Group Presentations

	30
	%
	Speech and Debate outlines, written critiques and other written assignments/essays

	30
	%
	Quizzes   

	10
	%
	Class Participation


	  GRADING POLICY (Choose LG, CR/NC, or SC)

	 X
	90% - 100% = A 
	
	70% and above = Credit
	
	90% - 100% = A

	
	80% -   89% = B                                   Below 70% = No Credit                                          80% -   89% = B

	
	70%  -  79% = C                                                                                                                     70%  -  79% = C

	
	60%  -  69% = D                                                                                                                     60%  -  69% = D

	
	Below   60% = F                                                                                                                     Below   60% = F

	                                                                                                                                                          70% and above = Credit

	                                                                                                                                                          Below 70% = No Credit
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